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SUCCESS FACTORs FOR REAL TIME ADVERTISING  

  

Ensure Data Ownership 
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Reduce Data Silos 



Data is becoming available and actionable 
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Create In-House Competences 
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Cooperate with Partners 
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Combine Marketing and 
Performance 
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Relevant Set / First Choice** 
Telekommunikationsanbieter 
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Motiv B Kontrollgruppe* 

             signifikanter Unterschied zur Kontrollgruppe (5% risk level);* kein Kontakt zur Kampagne, Kontakte zu parallelen Telekom- 
Kampagnen möglich; ** First Choice = Gewichtungsmerkmal 
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SUCCESS FACTORs FOR REAL TIME ADVERTISING  

  

Use Multi Touch Attribution 
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Percentage Shift in Multi-step Channel Revenue by  

evolving from Last Click 
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Build your own Eco System 



eco system at telekom deutschland 
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